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CULTURE AND MEDIA SERIES

TELEVISION COMMERCIALS AND KOREAN CULTURE
INTRODUCTION

This workbook series has been designed to complement existing
pedagogical materials for intermediate, advanced, and heritage learners of Korean.
Many of those materials are based on written text using specially selected samples
of language for the purposes of teaching grammar, vocabulary, and particular
elements of culture. Some include audio and video supplements to more fully
represent the sounds, rhythms, and cadence of the language; such supplements,
when provided, also well illustrate the social, interactional, and cultural aspects of
the linguistic constructions and/or the thematic topics of the lessons at hand.

The workbooks in this series are intended to add to the existing range of
instructional materials for Korean. They contain authentic media-based samples
of actual language used in Korea by Koreans for specific interactional purposes.
We draw from such sources as: television commercials, public service
announcements, various genres of television programs (e.g., news, talk shows,
game shows, advice programs, interviews), films, music, print ads, and internet-
based video. In addition to the audio and video clips, we provide transcripts (full
or partial), vocabulary, and explanatory supplements to facilitate comprehension of
linguistic and cultural issues that emerge within the clips.

The fundamental goal of this series is to present language and culture as an
integral whole—to enhance students’ awareness of language through culture and
to deepen students’ understanding of culture #hroughlanguage.

Through the materials presented in our Culture and Media Series
workbooks, students will be able to acquire and exchange information about Korea
and about Korean people. Because we use actual media-based materials designed
in Korea for Koreans, students will have the opportunity to observe language and
culture in action and to more deeply understand the values and viewpoints that
underlie the socio-cultural practices of Korean people.

Our specific goals are to 1) enhance students’ overall communicative skills
in Korean (in spoken and written modalities), 2) expand students’ knowledge of
Korean culture and cultural values, 3) underscore the applicability of Korean-based
materials to other disciplines outside of the language classroom, 4) stimulate
students’ thinking concerning comparisons of Korean language and culture with
other linguistic and socio-cultural groups that they know well, and 5) encourage
students to use their Korean in multiple modalities (i.e., spoken, written, computer-
mediated) beyond the confines of the classroom and the school-based assignment.
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In Unit 1, we present a collection of television commercials, some of
which were broadcast in Korea in June 2006. We present these audio-video
snippets as cultural artifacts that reflect elements of Korean culture in multiple
ways. Culture emerges EXPLICITLY in the mention and depiction of particular
holidays, like 54 and in the representation of traditional clothing, like the 3+,
in addition to the portrayal of important sporting events such as the World Cup.

Culture also emerges IMPLICITLY through the ways in which people and
objects are represented within the ad. For example consider the following
questions: How are verbal and non-verbal messages constructed? Is there a
discernible sub-text within those messages? What are some of the underlying
cultural themes that seem to run through the set of commercials in Unit 1 of this
workbook? The answers to these and other questions can be found in multiple
places within the ad: in the language or commercial copy, in the songs that serve
as background to the ads, in the visual representation of people in interaction with
others, and in other manifestations of culture that you discover in the process of
working through the Unit.

The best way to become involved in this type of inquiry, observation, and
analysis is to jump right in.  So let’s get started!

We hope you find these materials useful. Please direct questions,
comments, and other feedback to:

The Center for Advanced Language Proficiency Education and Research
(CALPER) Korean Project

c/o Professor Susan Strauss

The Pennsylvania State University

Department of Applied Linguistics

305 Sparks Building

State College, PA 16802

sgs9@psu.edu

NOTE TO INSTRUCTORS: These materials provide samples of natural
language—in both spoken and written modalities. They are designed to stimulate
students’ thinking about the Korean language and Korean people and culture.
Each clip ends with a short section that includes ideas for students to further
develop these topics in various formats: interviews, research, small group
discussions, writing assignments, etc. Please feel free to supplement these
assignments with your own goal-specific tasks so that they best fit the needs of
your classes. We provide a blank box at the end of each segment for you to
create your own assignments based on these or related topics.
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CULTURE AND MEDIA
UNIT 1

TV COMMERCIALS AND KOREAN
CULTURE

We begin our study of Korean culture through TV commercials by first
thinking about some important issues: What is the purpose of a television ad?
What makes an ad appealing to a particular socio-cultural group?

What is interesting is that a television ad can last anywhere from 10
seconds or less to a full-length television program (as in an extended infomercial).
Within the shortest span, i.e., a 10- to 60-second spot, the advertiser needs to reach
a large number of people with a short, succinct message about the product that it is
promoting.

So, the primary purpose of an ad is obviously to promote a particular
product or service. It is also important that the product be somehow
memorable—memorability can be achieved through language and special uses of
language, through images and sounds, through messages that appear peripheral to
the main message of the ad, through the use of well-known celebrities and cultural
icons, through the use of foreign languages—in speech or song. And what makes
an ad appealing is its ability to convey information by creating impressions that the
viewing audience can relate to.

All of these issues are, in multiple ways, related to culture. That is, an ad
needs to target the socio-cultural sensibilities, values, and viewpoints of the
audience to whom the products are being marketed.

TV COMMERCIALS AND KOREAN CULTURE

Let’s have a look at a few Korean commercials and see what kinds of
cultural elements emerge in them.

We’ll begin with a commercial for KTF (Korea Telecom Freetel), a major
telecommunications firm, providing cell phone and wireless service in addition to
selling cell phones and other telecommunications products.

You’ll see that the commercial centers on the Korean holiday 541 and on
the idea that families get together on this holiday to celebrate it. We see that

3
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culture is treated EXPLICITLY here, with 5=2] representing a very important

holiday to Korean people. We also see elements of Korean tradition: $H, the
traditional Korean costume, and we see that the scene takes place in a traditional
Korean house.

First, watch the commercial and think about what makes it memorable and
how.

Then, review the transcript and vocabulary, and watch it again.
Commercial Clip #1: A ©|E] o] = KTF telecommunications and cell phones

http://calper.la.psu.edu/korean/video/unit 1/clip 1 KTF Chusok.mov

rl
o

o9 @7 do) 1 2K whAle

Aese] mol7)7k Arh} AU

L AMwke] "kt o7 "7t 1347%1 o J Aok
17

Ab BolAl a1

=4 AFEE S4A9H)

rig

. (Fe] 2de ) =5 2] 27
AR A= A A, o17] BAlL.
E29: 7RIl 2 Al HAEFAA.

(e}
ave a good time! KTF.

T

Vocabulary

SH712] traditional term referring to 529

A ~ vpAl & Never ~ when collocated with a verb in the neg.
imperative form

Holt} to gather, to get together

SRR after a long time

= exactly, precisely (highly nuanced meaning)

@75 to leave (v.t.) (as a good memory)

E to join

E| Al 34 A we wish (you) [NOTE: this is a very polite form,

originally used in a king-servant relationship]
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After having viewed the clip, what precisely do you remember about it, from the
points of view of the commercial copy (i.e., the words) and the images?

Most obviously, what stands out the most is 547,
4 is one of the major holidays in Korea. The following paragraphs

provide a short introduction to =43 and point out the importance of the holiday
and the importance of traditions to Korean people.

4"

FHLe = dEHA #HAE T oIYdYLh dF
THoEE gt e mete Arhete gnjo]a,
"ZherE vhediEteE Eow S8 8 9 15 9y ¢
8 ¥ T2 dd T FAT o] 7 TS AVIYUH
E3 F4 AF7F Hda & yEel ZAA Ao FAT o Po
Zbsstn (adA ZISES TuE d3x 2 $ syt
oJEE Fo] dd F s} E WHoIwWA T AFE0]
2o o] AIZHE HUA HE RS AR ¥ "
Ty gE = T ZolEtEle &9 dHdyd
OkE FL sxolo A =2 gEddyn
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=g 240 FAA Mg £ Qe AL I AT Y 3
shtel FAPUC REY ke Hab oo AL F Se
AsE ¥u we Ego=R FHo wREE FH2S
FHABA Apis F4e gE LHolzn @ £
AFUTh shAo R, F4dE AT AF el F=g
Y#Uh B2 25e B o9e Jie] d8E T YAE
e AT B AR by 2 BH 24 Fad
RS AT YY)

* The English translation of this text appears in Appendix I.
Korean text by Sungwoo Kim

Vocabulary

He= to emerge, to be evoked

73 scene

A relative (a synonym to but a little more formal than % %)
o 7H usually, in general

g virtue

7] o to recognize

o 4 st ot to treat

7178 stttk to come back to the capital city (Seoul)
4 progression, queue

A sh= o to become routine

HEd full moon

7A sesame

= bean

o % costume

e traditional holiday

A} A s}t to take up, to occupy
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The photos above depict some of the ways in which =49 is celebrated by
some families in Korea today.

Returning now to Clip #1, The KTF commercial, we note that the ad is
actually very much like a commercial that we might see broadcast in the United
States, advertising a camera or a camera phone, like this commercial does.

It is also quite plausible that the setting could involve a family get together
at Easter, Thanksgiving, or Christmas.

4 is often referred to as “Korean Thanksgiving.”

How do you feel about this comparison? Do 4] and
Thanksgiving share any points in common that make such a
comparison possible? If so, what are they? Think about these
commonalities in detail.

What are the fundamental differences between 21 and
Thanksgiving?

Interview a Korean friend, acquaintance, key pal, or instructor
(IN KOREAN) about their experiences during 549.

What does =41 mean to him/her?

What does his/her family do to celebrate 527?
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How did his/her family celebrate 541 when s/he was small?
Is there a difference between how their family celebrated 52
10 - 15 years ago and now?

If things have changed, describe the kinds of changes that your
interviewee noted and think of why this might be so.

Other topics that you might want to discuss: 1) Investigate
how Korean society has been changing over the past few
decades, with =43 as but one example of such societal change.
What other changes do you or your Korean interviewee note? 2)
What are some other important holidays in Korea? Can you
think of similar holidays in the U.S. or in other
countries/cultures that you are familiar with?

Conduct a mini-research project on Korean holidays and how
they are celebrated.

Let’s now have a look at our second commercial. It is an advertisement
for AIG Silver Insurance—a special type of insurance coverage for senior citizens.
First, watch the commercial.

http://calper.la.psu.edu/korean/video/unit 1/clip 2 AlG.mov

Then, review the transcript and vocabulary, and watch it again.
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Commercial Clip #2: olo]o}o]X] 4H¥ BE AIG Silver Insurance

Female voice from the telephone: e
AW B 7l s U
A%AA ol 2 AdHART L.

Y olRtd o F =4, sl of
A7) sabE AU T

2o} A AsetA L. FAle AL
o] ofA &
TEFTLESTATE

((singing)) °fl o]o}o]=]

Vocabulary

FAHE 3 easy qualifying (lit. ‘pass without difficulty’)

13 insurance

B3 7}Y3tt;  to purchase insurance (lit. ‘to join’ and insurance program).

A73Ax medical exam

=4 fracture (n.)

sk burn (n.)

] ul dementia

H g = o} to be covered

This AIG Silver Insurance ad clearly does more than promote insurance. It
depicts the concept of “the Korean family” in multiple ways. How?

What stands out to you as memorable within the commercial copy (i.e., the words
themselves), the images, or even the way in which the words are spoken?

10
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What sorts of messages does this commercial convey with regard
to family? What sorts of messages does the commercial convey
with regard to health insurance practices? What sorts of
messages does the commercial convey with regard to family?

Do you think you might find similar types of insurance ads in the
United States? How about the explicit mention of exactly what
is covered by the “silver insurance” policy? Or the sense of
urgency in the expression #|= 1 3}3k418? Do we typically
hear such expressions as “Call now” in commercials for medical
insurance?

What is your reaction to the way language is used generally in
this ad?

Can you find parallel ads in the U.S. for a similar type of
coverage? How do these compare with this Korean ad?

Among the topics touched upon in the first two commercials is the
importance of “family” in Korean culture. Family is depicted EXPLICITLY in both
clips. It also emerges as an EXPLICIT cultural value in the next clip, Commercial
Clip #3 for the food product, %+o]= okl =—precooked rice with vegetables
and seafood.

11
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As we’ve done with the previous commercials, watch Commercial Clip #3
now.

http://calper.la.psu.edu/korean/video/unit 1/clip 3 papilang.mov

Then, review the transcript below, and watch it again.

Commercial Clip #3: Wo|® oFa]® precooked rice w/ dried vegetables and/or dried

seafood

Female voice: ((singing)) Yol& oFiz
((singing)) "ol &l =ol%
((singing)) %rol&
((singing)) A =
Hs 2HA

Hol

This commercial is quite simple in design and imagery. It also contains a
play on words: the expressions ¥ro|® oFal& and Wro|¥ sj&Eo|H
foreground the second constituent after %} denoting those ingredients that are

added to the rice. In the third expression, we find the play on words: %o] %
o}
= (o]

What is significant here? Pay special attention to: the language, the
images of the vegetables and seafood, the images of the family and the family
interactions depicted in the clip.

What sorts of messages does this commercial convey with regard
to family?  Specifically, what is the role of 37} in this ad—
both implicitly and explicitly?

12


http://calper.la.psu.edu/korean/video/unit_1/clip_3_papilang.mov�

Korean Culture and Media UNIT 1
TV Commercials and Korean Culture

Do U.S. advertisements make such a strong link between
‘mother’ and “food’?

Investigate the importance of ‘mother’ as ‘food provider’ and
overseer of the family and nutrition in Korean society.

Ask your Korean friends, key pals, etc. if there is a sense that
‘what mother cooks for you is the best food in the world.’

Does this type of relationship exist within your family? Do you
think it exists within the U.S. in general?

Commercial Clip #4, for an instant noodle product called 4%Fe}
combines both notions of family and food. The commercial involves two distinct

settings:  one with a group of young people having 2} together. The second
scene is a kitchen in someone’s house; the father and daughter are both eating

2h,

Watch the clip first, to get a sense of its content and message.

http://calper.la.psu.edu/korean/video/unit 1/clip 4 samyang.mov

Then, have a look at the transcript and vocabulary list, and watch it again.

13
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Commercial Clip #4: 2942} instant noodles

B

=

O]—;iH]—:

Female Narrator:

o
o

>E SR X

A % B ok

At
AT ok oA F<& ol
G,

o o do

obu 3glof?

S (@A @ Y F22 9t of olA
o] ewolo

gre] Uz

EEES Areketd,
Vocabulary

ot to boil, to cook by boiling
qx original, the first

After watching this clip, describe your overall impression.
stands out as “memorable” to you from the ad.
this one would work well as an instant noodle commercial if it contained the
identical setting and the identical dialogue, only translated into English?

or why not?

What seems to be the most salient message here?

Is it the notion of family?
Is it the quality of the noodle product?
o (Do we know anything about the quality of the product

from this ad? If so, what? What provides that
information?).

14
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How important is the manufacturer’s name? How do you know
this?

What is the significance of the expression 2} 2] 91%?

Investigate the concept of 1= and its significance in Korean
society. Does there seem to be a particular value placed on
Y= and a loyalty to establishments that are considered to
represent the <= in comparison to their non-Y=x=
competitors?

The final three commercials in this unit all center explicitly around
the topic of SOCCER. All three of these commercials were aired in June,
2006.

Let’s start with Commercial Clip #5, for the Lotte Card.

First watch the commercial.

http://calper.la.psu.edu/korean/video/unit 1/clip 5 lotte card.mov

Then, have a look at the transcript and vocabulary, and watch it once more.

15
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Commercial Clip #5: Z4d|7}=  Lotte Card

Man’s voice: ((screaming)) oSk =5
gh7Eel: i ghel = Abgtol 7]
REEIRRE
=T STt R
A=
w5 AEAYT
Female narrator: Age] AE
ZH7I=
Vocabulary:
= soccer
T 52 splendid, brilliant (e. g., =41 < brilliant sun)

Is there anything that stood out to you in this commercial—in the imagery
or in the choice of language?

If so, what?

What’s the relationship between the product being advertised and the
language u®d?

One thing that’s certain is the fact that soccer is an immensely important
sport in Korea.

Commercial Clips #6 (KTF telecom and cell phone) and #7 (Lotte World
Cone Ice Cream) both mention the name “Red Devils.”  Have you heard this
term before?

Before you watch the next two commercials, you can read a short essay on

the importance of soccer to the Korean people. The essay also provides a short
explanation about the notion of “The Red Devils,” the Korean soccer team fan club.

16
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2002 9 %o 4=

A AMA A= =

THoIAEFUY. FATHY AtgtEo] B Ro g

=7 WEEHS 9o, FAY FE e, AR REE

AME 78 STE ¥ =}

AAL] AEBES HEAX oFIAASL. HE AEHED
L 1

AGES HT B

i)
K
4
>
o
+
5
o
Py
M
)
v
ko)

BHA] HF AFS oloprlshe Wl UolM wEL & flE
Aol e e chbdurh we omle % &7
7

o
gEgel sdve. @% umge Fa 47
@Fel G W ® ook, AR Site 94 A7
gope du ApUTh (GBS #Ee Az o
ggu) ®e ovie olge: oed e K
ieka gk

Heotul olFel feE 1983 A #Nm AA A

2d
732 ALY SHPUT. FA $8 UizEL olFE
o A Xk AAl 4 Aol &2 AMAE BAA BaZA &=
A2EL 97 UEHS 'H29%(Red Furies)) TOo=
A% =S BAYSUT (3= dxES o9 Fet
H24 FUES dogsUth - "x F) o] o] I
HAsE FAGdA EF2oultE ZU|HAeH, YRR E

'Red Devils'2 @3 ¥ A5 "
(£ A http://www.reddevil.or.kr/reddevil/introduction.asp)

* The English translation of this text appears in Appendix II.
Korean text by Sungwoo Kim
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Vocabulary

o}ml}
U]
A=
T3tk
Gl
a7

| 5. A] 7] o}
33}
i T}
T8 A7
LA A7
goksirt
i

G A

4 7}

FEA skt
H A =t}
3£ 7] skt

=7

devil

all the way, throughout
press

to notice, to pay attention to
phenomenon

passion

to fascinate, to charm

to be excessive

to omit/skip

major match

away game

to participate actively in s.t., to take an active role in
origin

then, at that time

semifinal

to express, to indicate

to be translated

to write

source

Now, as you watch the next two clips, again, think about the relationship
of the advertised product to the words, the background music, and images in the

commercial.

We’ll first show you Clip #6, another ad for KTF telecommunications and

cell phones.

Watch the clip.

http://calper.la.psu.edu/korean/video/unit 1/clip 6 KTF soccer.mov

Then, have a look at the transcript and vocabulary, and watch it once more.

18
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Commercial Clip #6: A|©|E]ol|=~ KTF telecommunications and cell phones

West Life: ((singing in English)) You raise me up, so | can
OB H% e = ohA| g
West Life: ((singing in English) stand on
ol F = AR et
West Life: mountains
o] 5 5o otvlel @7
West Life: You raise me up
o) % o =3 BT
AU F o)A FAA Q.
West Life: ((singing in English)) To walk on stormy seas
o] &= Al o] g o] ==,
Vocabulary
H| & ~ X|qk although, even though
ol7]t} to win

What song is playing in the background? What is the significance of this
song to the commercial message?

With respect to “commercial message,” what do you sense as the primary
message here? Does it relate to the product/services offered by KTF? How?
Do you find other messages as well?  What are they?

We find a very similar advertising approach in the final commercial, Clip
# 7 for the Lotte World Cone.

19
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First watch the film.

http://calper.la.psu.edu/korean/video/unit 1/clip 7 world cone.mov

Then, have a look at the transcript and vocabulary list and watch it once
more.

Commercial Clip #7: #dl] € =3 Lotte World Cone Ice Cream

People: skl =
((cheering)) ekl =
sl 24Y o
A @
aE°] 224
A A A AL

.

Male voice: dc &

ekl = slolg
Male narrator: U d=&
Vocabulary
3+ 5 3ot to cheer

How does this ad compare to the first two soccer ads that you watched (i.e.,
Clip #5 for = tH|7}= and Clip #6 for KTF)?

What is the primary message conveyed by this ad? Is there a
relationship between the product itself and the message? How is this relationship
achieved? Also, think about the product name: Lotte World Cone. Is there a
play on words in this ad? Is it effective, in your opinion?

20
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How is Korea portrayed in these clips? How is the notion of
being Korean expressed?  How would you characterize the
stance in these three soccer ads: “patriotism,” “nationalism,”
“unity,” “pride,” “hope,” *“commitment [if so, to what?]”?
Does this compare in any way to ads that you’ve seen broadcast
in other countries?

Why has soccer come to play such an important role in Korea?
The essay mentions a brief history of Korea’s participation and
success in the international arena (i.e., the World Junior Soccer
Match in Mexico, 1983). More recently, what is Korea’s story
with regard to her participation and success in World Cup
competitions?

Interview your Korean friends, key pals, acquaintances on their
feelings about the prominence of soccer as a national sport.

e How have fans reacted to Korea’s role in World Cup soccer?
That is, to what extent has Korean soccer entered into
people’s daily lives?

e s there a difference in reactions to Korean soccer according
to gender?

e How does Japan figure into the World Cup Games as a major
competitor or rival to Korea? Why is this so?

e How do your interviewees feel about Korea’s passion for
soccer?

What was life like in Korea during the 2002 and 2006 FIFA
World Cup events?

As indicated in the commercials and in our short paragraph above,
the loyalty of Korean soccer fans runs extraordinarily deep. Are
there any comparisons that can be drawn between U.S. American
football and soccer in this regard? How does the concept of “fan
loyalty” in American football resemble the type and quality of fan
loyalty in Korean soccer? Think about professional football as
well as college football.

21
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CLOSING QUESTIONS TO THINK ABOUT AND DEVELOP

We opened this unit with a discussion of the relationship between the media and
culture, and more specifically, between the TELEVISION AD and CULTURE.
We posed a number of questions for you to think about and develop into larger
areas of inquiry for research and/or project work.

We’d like to conclude by asking the following questions to stimulate additional
ideas for future research or project work tasks:

1. How was culture EXPLICITLY represented in the 7 Commercial Clips?
What specifically emerged as a cultural representation of Korean culture?
(NOTE: Your discussion need not address all 7 clips if they don’t all apply to the
question).

2. How was culture IMPLICITLY represented in the 7 Commercial Clips?
What types of issues emerged that were not directly visible on the surface?

3. Have you noticed any common threads that run through the majority, if not all
of the ads that we examined in this unit? You may have noticed some themes
that pervade a number of ads, even though those ads may not be for the same type
of product—For example, you may have noticed a theme that runs through the
food commercials as well as the ads for credit cards and telecommunications, etc.
What are the themes that you uncovered? What do you think the significance of
those themes are with regard to Korean language, culture, and society?

4. In many of the clips presented here, the main characters are played by well-
known artists and celebrities, e.g. \=<-% inthe KTF 521 commercial (Clip #1),
Sk7}<21 in the Lotte card commercial (Clip #5), and ©]-5= in the KTF soccer
commercial (Clip #6). It might be an interesting research topic to investigate the
practice of placing well known personalities in television commercials, not only in
Korea, but as a general practice. What do you think the significance is of the
celebrities chosen for the commercials in this particular unit?

23
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5. Another area of research concerns the use of English in Korean commercials.
How and in what types of contexts do English words and songs appear?

6. After viewing Commercial Clip #4 for the instant noodles, 4F%2}H, we
asked whether you thought that commercial, as designed, would work as a
successful ad in the U.S., if it were translated into English.  Think about the other
six clips in this workbook. Do you think they would be successful commercials
in the States? Why or why not?

*hkhkkhkhkhkkhkhkhkkhkhkkhkhkhkhkihkhkihiiikx

This concludes Unit 1 in CALPER’s Culture and Media Series. We hope that the
unit and activities contained in it have provided you with new insights into the
language and culture of Korea. As noted in the introductory section, our goal of
this unit has been to present language and culture as an integral whole—to enhance
your awareness of language through culture and to deepen your understanding of
culture through language. We hope that we have achieved this goal.

SEE YOU IN THE NEXT UNIT: In Unit 2, we develop this comparison and
contrast of advertising in Korea and the U.S. by presenting you with parallel ads
from each country.
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APPENDIX I

%4

Chusok is one of the major traditional holidays in Korea. It is also called 'gF7}$1".
"3+ means 'big' and "7}¢]," ‘center.’ 34 falls on August 15th in the lunar
calendar. Mid-August is the season of the year that is known for its abundance of
grain and fruit. The 2] holiday period is about four-days long on average,
which enables people to make a longer trips (and to travel to see their family).
There is a saying (in Korean), "No more and no less than, but just like F27,”
which refers to the fact that 527 is the most important traditional holiday and
involves a lot of people gathering and sharing time with each other. As noted by
this saying, =41 means a lot to Koreans.

29 calls to mind several scenes. One is that of a large gathering of family
members and relatives. Large numbers of family members who live in various
regions throughout the country get together in one place. Usually, they gather at
the home of the eldest son. Typically, when people get together, they talk and
observe " E" and "#}#." A H is the event when family members visit the
graves of their deceased family members and relatives. 2} refers to the
practice of recognizing the virtues of departed ancestors and serving them good
food in their honor. Another scene that is evoked by 527 is the long lines of cars
traveling across the Korean highways. Nowadays, it is almost routine to see lines
of cars leaving the metropolitan areas (where almost half of the population of
Korea reside) when the holiday begins, and lots of traffic in those same regions as
the holiday ends.

Also, we cannot forget the <53, a type of Korean traditional rice cake moon in
talking about the scenes of the 521 holiday. <3 is made by folding full-moon
shaped rice dough stuffed with sesame or beans into a semi-circle. <=3 can be
called the representative food of 5=%] and Koreans love it. Lastly, during the
2] season, people wear 3t the Korean traditional costume. These days,
Sk is not typically worn during the rest of the year, but ¢+ is definitely a
crucial part of this major holiday.
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APPENDIX 11
@91 H A He o)

[‘Koreans’ love of soccer and the Red Devil’]

Do you remember the Korea-Japan World Cup from 2002? What caught the
attention of the worldwide press throughout the event was the Korean street
supporters. Hundreds of thousands of fans gathered in public squares to support
the Korean national soccer team; they had festivals and shared their passion and
joy for soccer with strangers—this intrigued the international press. Some people
criticized the obsession that Korean fans have with soccer. But we can’t
underestimate the place that soccer occupies within the hearts of Korean people.

We cannot talk about Koreans’ love of soccer without mentioning the Red Devils.
The Red Devils is the fan club of the Korean national football team. The Red
Devils Club supports the national team when it has a major match in Korea as well
when Korea plays away, especially against Japan. (Japan is Korea’s primary
rival in soccer) According to the official Red Devil website
(http://www.reddevil.or.kr/reddevil/introduction.asp), the name has the following
origin:

"The origin of the name Red Devils dates back to the World Junior Soccer Match
played in Mexico in 1983. At that time, the Korean soccer team took the world by
surprise as it advanced to the semi-finals—a success which no one expected. The
international press expressed their shock at this by calling the Korean national
team the Red Furies. (The Korean soccer team has worn a red uniform for a long
time—comment added). This phrase was translated into "+ <7} which was

actually means 'Red Devils’ in English."
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